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Clare Sullivan Jackson
President, CED
www . sullivan-group.com

BUSINESS JoURNAL

As owner of Sullivan Group, Houston's

premier Event Marketing and Production
firm, Clare Jackson is no stranger to
major-league productions. In fact,
Sullivan Group is managing off-site
happenings for the upcoming Microsoft
Worldwide Conference in Houston.
Hosted at downtown’s Minute Maid
Park, the associated Microsoft Partner
Event is expected to produce a sizeable
economic impact for the city.

Going to bat far a heavy hitter
like Microsoft is nothing new to
Ms. Jackson. Neither is keeping pace
with the power players that fill the pages
of Houston Business Journal. She's an
avid reader of every page in every issue,
and a devoted advertiser, too.

“I keep my company on top of its
game by teaming with Houston
Business Journal," explains
Ms. Jackson. “It's an essential
marketing tool that allows us to reach
business leaders, while we keep up
with new opportunities.”

As Ms. Jackson recommends,
“Whether you're an advertiser or
a reader, Houston Business Journal
can be the most valuable player in
your media lineup.”

If you're planning an event for
80 or 8,000, learn more about Sullivan
Group at www.sullivan-group.com.

To find out more about becoming a
Houston Business Journal advertiser,

visit houston.bizjournals.com.

Go Astros!
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